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Summary

Success of the new download function: 36.504
until end of February. We should adjust the
KPI to 200.000 (double).

Performance of social media is beyond target
thanks to successful activities around
#ColorOurCollections, Valentine’s Day and
daily posts featuring curated quality
Europeana content combined with active
community management

Impressions, visits and click-throughs slightly
behind target. Featuring interesting content on
a regular basis and encouraging people
reached through social media to visit
Europeana Collections websites should help
improve these numbers in the next months.
We will initiate a number of Facebook and
Google adword campaigns in the period
March-June that should improve the results.

We experienced technical issues with
thumbnail caching (17 million items are not yet
discoverable), this has a negative influence on
user experience and therefore on the KPlIs.
This issue should be resolved by mid-April.
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1. Click — throughs

Jan Feb KPI end 2016 On track
152,075 149,355 2,000,000
@ Total Events
A_ —
D T —— W
imension ~ | Sort Type: | Default ~ Q advanced H @ = E T
Event Category Total Events ¥ Unique Events Event Value Avg. Value

149,355 62,195 0 ~ 0.00

1. Redirect 146,759(100.00%) 62,108(100.00 0 (0.0 0.00

The ‘number of click-throughs remains stable, at the moment its slightly behind target
(166.000/month)

2. Impressions

Jan Feb
#Pageviews of |1,744,396 1,668,649
end user
products*
#Impressions
on social media]
#Number of
impressions of
Europeana
content on
\Wikimedia
projects
TOTAL
IMPRESSIONS

*Europeana Collections, Europeana 14-18, Europeana Blog, Europeana Exhibitions (Omeka & GCI)

KPI end 2016
23,000,000

On track

1,662,566 1,775,787 14,000,000

7,792,512 Data not yet

available

40,000,000

11,199,474 77,000,000
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The number of pageviews of end-user products is slightly behind the target, while the

number of impressions on social media and Wikimedia projects are well above their
targets.

3. Visits

Jan Feb KPl end 2016 |[On track
#Visits to end 520,689 489,699 7,000,000
user
products*

*Europeana Collections, Europeana 14-18, Europeana Blog, Europeana Exhibitions (Omeka & GCI)

The number of visits to end-user products is slightly behind target (583.000/month).

Overview

Sessions ¥ | VS Selecta metric

Hourly | Day Week Month
01Feb-2016 - 29 Feb2016: @ Sessions

01-Jan-2016 - 31-Jan-2016: @ Sessions

Feb 15 Feb Feb 9 F
W New Visitor B Retuning Visitor
Sessions Users Page Views Pages/Session Avg. Session Duration Bounce Rate 01-Feb-2016 - 29-Fab-2016
-6.64% -7.14% -4.25% 2.57% 3.06% -1.07%
395,820 vs 423,991 320,663 vs 355,023 1,324,416 vs 1,383,170 336vs326 00:02:16 vs 00:02:12 57.76% vs 58.30%
% New Sessions
-1.20%
76.49% vs T7.42%
—

01-Jan-2016 - 31-Jan-2016

# of visits to Europeana Collections is 6,64%% lower in February as compared to January

Overview

S Selects mave

Hourty | Day | Week = Montn
01-Feb-2016 - 29-Feb-2016: @

01.Feb 2015 . 28.Feb-2015: ®

W New Visitor M Retuming Visitor
Sessions Users Page Views Pages/Session Avg. Session Duration Bounce Rate 01.Feb-2016 - 29.Feb-2016
-0.19% -2.58% -5.57% -5.38% 2.29% 8.32%
ey e | P e | o ey ety | e————. | ey | ——
New Sessior
1.94%

01-Feb-2015 - 28-Feb-2015

# of visits to Europeana Collections is 0,19%% lower in February as compared to last year

4. Downloads

Jan Feb KPI end 2016 On track
17,668 18,836 100,00
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Explorer

Event SiteUsage E-commerce
TotwlEvents ~ | S Sekctametric

@ Total Events

Event Value
Total Events ¥ unique Events Avg. Value

18,836 9,496 0 0.00

# of downloads is way beyond the expectations (8.333/month) and keeps on growing.

5. Social media reach and engagement

Jan Feb KPl end 2016 [On track
#number of 610,992 659,409 6,000,000
people

reached via
social media
#Number of 23,305 22,829 250,000
people

engaged via
social media

-

Social Media Highlights

- #ColorOur Collections, First edition of Ulysses, Mardi Gras
vintage photo slideshow, Historic photos of pubs, Valentine’s Day GIF

Europeana (fur
No plans for the #weekend? Find some crayons and #ColorOurCollections!

@ Roif Kallman and 2 others Retwested

KinderKunst
S
~

kinderwerke #PD

EUROP'
. COLOUT )
/FORGROWN-L
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@ Europeana
The first edition of #Ulysses by #JamesJoyce E S N
was published #OnThisDay in 1922

Today is #MardiGras | We've found some great vintage pictures to set you

bit.ly/1TwWWXLY in a mood for celebrations ©
Images: Mardi-Gras, National Library of France, public domain
| I | j / S S I S Source: hitp /it ly/1T2y3mY

by

JAMES JOYCE

SHAKESPEARE AND COMPANY
12, Rue de I'Odéon. 12

PARIS

1922

95 : 92 E.ﬂ.nﬁn.m 46,237 people reached Boost Post

Europeana
! E Europeana.eu

New blog: 3500 historic photographs saved
from a rubbish skip and made available online
bit.ly/1PwhBu6

Happy #ValentinesDay!

57 % FECB 29N S e

omment © storify a-

Joseph Garvin and 491 others

Top Comments ¥

Circulation:
Europeana Foundation Governing Board Members & Observers

Classification:
Public
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